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Internal Assessment Resource

Media Studies Level 1
EXPIRED

	This resource supports assessment against:

Achievement Standard 90993 version 3
Produce a design and plan for a media product using a specified range of conventions

	Resource title: World Famous in NZ … Yeah Right!

	3 credits

	This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	February 2017 Version 4
To support internal assessment from 2017

	Quality assurance status
	These materials have been quality assured by NZQA.

NZQA Approved number: A-A-02-2017-90993-04-4717

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.


Internal Assessment Resource
Achievement Standard Media Studies 90993: Produce a design and plan for a media product using a specified range of conventions
Resource reference: Media Studies 1.5B v4
Resource title: World Famous in NZ … Yeah Right! 

Credits: 3
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Media Studies 90993. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it.

Context/setting

This assessment activity requires students to design and plan an advertisement for a new mobile phone that is targeted at teenagers. 

You will need to choose the medium and type of advertisement, such as a TVC, an infomercial, a display advertisement, a radio commercial, or a web advertisement. Students are not required to produce the advertisement. However, this assessment activity could be linked with Achievement Standard Media Studies 90994: Complete a media product from a design and plan using a specified range of conventions, and with Achievement Standard Media Studies 90996: Write media texts for a specific target audience.
Before beginning this activity, ensure that students have had sufficient opportunities to explore production processes and the codes and conventions of advertisements.

Conditions

Students will individually develop a concept and draft plan for an advertisement. 

Students will work in groups to decide on a final plan and use it to develop design and planning materials appropriate to the medium and type of advertisement, for example, a TVC will have a storyboard, logo, script, and pre-production schedule.

Each student needs to make an equitable and identifiable contribution to the final submitted work. You could use teacher observations, checkpoints and/or student logs to verify this.
Students will need to use copyright-free material or obtain appropriate consents or clearance for all copyrighted music, sound effects, slogans, brand names, images, and other material. APRA and AMCOS are two organisations to use.

Students will need approximately four weeks of in-class and homework time to complete this assessment activity. You may need to allow more time if students are seeking copyright clearances.

Assess students individually, on the basis of the evidence of their own work and their individual contributions to the group work.

Resource requirements
Students may need access to computers, scripting or storyboard software such as Celtx (www.celtx.com), and/or cameras.
Provide students with digital versions of templates for such aspects as SWOT analysis; storyboards/audio outlines; page, web screen, or script layout dummies; and pre-production sheets. 

Create or adapt templates relevant to your medium and media product.

Provide alternative resources for audio, web, or print media.

Storyboards

· http://www.scribd.com/doc/6168187/Storyboard-Example
Scripts

· http://mathew.shanty.googlepages.com/AnuSolarTVCScript_1.doc
· http://www.cybercollege.com/commerc.htm
Copyright information and copyright-free assets

· http://www.apra.co.nz
· http://www.findsounds.com/types.html
· http://www.freeplaymusic.com/
· http://www.flashkit.com/
Internal Assessment Resource
Achievement Standard Media Studies 90993: Produce a design and plan for a media product using a specified range of conventions 

Resource reference: Media Studies 1.5B v4
Resource title: World Famous in NZ … Yeah Right! 

Credits: 3

	Achievement
	Achievement with Merit
	Achievement with Excellence

	Produce a design and plan for a media product using a specified range of conventions. 
	Produce a design and plan for a developed media product using a specified range of conventions. 
	Produce a design and plan for a crafted media product using a specified range of conventions.


Student instructions 

Introduction

This assessment activity requires you to design and plan a crafted <teacher to insert specific advertisement type, for example, a two-minute infomercial, an A4 retail display advertisement, a website banner ad> for a new mobile phone targeted at teenagers. 

Working individually, you will produce a draft design and plan, which you will submit to a group of three students. As a group, you will then select one of the designs, which you will all develop as the final plan.

You have four weeks of in-class and homework time for this assessment activity.

Teacher note: Adapt the time frame and specify a deadline to suit your context.

You will be assessed on how well you are able to complete a design and plan for an instructional video using a specified range of conventions.
Task

Complete all parts of this task. See Resource A for further guidance.

Individual design

Brainstorm ideas and write a concept and treatment for a <teacher to insert specific advertisement type, for example, a two-minute infomercial, an A4 retail display advertisement, a website banner ad> that is targeted at teenagers, for a new mobile phone.

Include at least five conventions taken from the list provided by your teacher.

Teacher note: Provide a list of conventions appropriate for advertisements. 

You have <teacher to insert time frame here> to complete your design. Hand it in to your teacher on or before the deadline.

Final design 

Pitch your individual design for the advertisement to your group. 

Decide on a final design to develop. This may be one of the group member’s designs or a combination of several designs. Revise the concept and treatment, keeping any drafts and evidence of reworking and reflection as you work through the design and plan.   
Pre-production plan

Develop a storyboard, script, and pre-production schedule.

Make sure that you all make a significant contribution and that you log your individual contributions or sign off/name any of the work you specifically did.

Storyboard, page/screen dummy, or audio outline

Produce a one-page storyboard, page/screen dummy layout, or audio outline of the key elements of your planned advertisement.

 Teacher note: Provide an appropriate template for students to use.

Clearly show the intended look of the advertisement, including size, placement, angles and/or movement of key elements such as people/objects, shots, graphics or illustrations, text.

Make sure you use at least five media conventions.
Script/copy

Write a script or copy (text to include) for your planned advertisement.

Make sure your script/copy reflects the structure, style, tone, and angle of your storyboard, page/screen dummy layout, or audio outline.

Provide sufficient cues for key production personnel to follow (cast and crew).

Set out your script/copy in the required format.

Teacher note: Provide guidance and/or a template for students to use. 

Pre-production sheet

Produce a sheet that includes the production details of your planned advertisement. 

Teacher note: Provide a template for students to use.

Include your contingency plans to overcome possible obstacles.

Write a SWOT analysis of your draft design and your plan to show your careful consideration of potential obstacles during the production process.

Teacher note: Provide a template for students to use.

Outline strategies to overcome identified weaknesses and threats.

Teacher note: You might require students to have their plans approved to avoid issues such as potential risks or to identify plans that are not realistically achievable.

Submission

Submit for assessment:

· your individual draft plan

· your SWOT analyses

· a copy of the final plan, including storyboard/dummy/audio outline, script, and pre-production sheet

· your log of your involvement in the group work.
· Any evidence of drafting, reworking, feedback from others, and your personal reflections

Resource A: Further guidance

Creating your individual design

In your design, make sure you:

· describe the idea (concept) you have for your advertisement 

· explain how you intend to appeal to your target consumers 

· describe the tone of your proposed advertisement (for example, funny, serious, curious, romantic) and explain how you will create this tone

· describe the setting for the advertisement and explain why this setting appeals to your audience and/or fits with the product; use photos and/or sketches

· describe the costumes, props, hair, and make-up, if required; use photos, sketches, or collage from magazines, for example

· describe five conventions of your type of advertisement that you plan to use

· explain how and why you think the conventions will appeal to the audience

· outline any copyright considerations for music, sound effects, slogans, brand names, images, and so on, and explain how you intend to address these issues. 

SWOT analysis

A strength is a factor that will help you successfully complete your advertisement, such as existing knowledge of the medium/genre and its codes and conventions.

A weakness is a factor that could hinder you from successfully completing your advertisement, such as unfamiliarity with an essential software application.

An opportunity is an external factor you could take advantage of in successfully completing your advertisement, such as the chance to use a school event like swimming sports or athletics finals to get the crowd footage you need.

A threat is an external factor that could be an obstacle to successful completion of your advertisement, such as a group member’s involvement in Tournament Week when production is planned.
Factors to consider might include, for example:

	· timing
	· budget
	· experience
	· weather

	· location
	· cast and crew
	· equipment
	· other events.


Assessment schedule: Media Studies 90993 World Famous in NZ … Yeah Right!

	Evidence/Judgements for Achievement
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student produces a design and plan for a media product using at least five conventions taken from a specified range of appropriate media conventions. The design and plan complete a concept, a treatment, and pre-production activities. This includes:

· meeting the requirements of the brief (for example, audience, length format, practicalities, copyright considerations)

· using five of a specified range of media conventions (teacher-provided list)

· identifying practicalities that will affect the completion of the product (for example, locations, transport, weather, equipment, costs, casting/crew, time restrictions)

· utilising appropriate templates to complete the design and plan (for example, teacher-provided storyboard frames, script template).

For Example (extract only):

TVC (television commercial)

My energy drink advertisement is going to be set in a nightclub situation. It is going to look like they have been dancing all night, stopping sometimes to have another drink of their energy drink. The dance floor will get emptier and emptier as people can’t hack the pace of the night. Eventually there will only be a small group left. The whole thing will look kind of like a strobe light effect of snapshots throughout the night. They are the last ones left because they drank the energy drink and lasted all night! 
It will be set in a nightclub. It will be night time and will look like it is filmed over a few hours of dancing.

All the actors will be young, with trendy ‘clubbing’ clothes. Their hair at the start will be all done up but by the end it will be all hanging out and messy. The makeup (on the girls) will be heavy evening makeup to make them look older. The props will just be handbags, phones and the energy drink
	The student produces a design and plan for a developed media product using at least five conventions taken from a specified range of appropriate media conventions. The design and plan complete a concept, a treatment, and pre-production activities. This includes:

· meeting the requirements of the brief (for example, audience, length format, practicalities, copyright considerations)

· using five of a specified range of media conventions (teacher-provided list)

· identifying and considering the impact of practicalities that will affect the process and/or completion of the product (for example, locations, transport, weather, equipment, costs, casting/crew, time restrictions)

· utilising appropriate templates to complete the design and plan (for example, teacher-provided storyboard frames, script template)

· demonstrating evidence of the development of ideas through reflection and reworking throughout the planning process.

For Example (extract only):

TVC (television commercial)

The tone of my advertisement will be fun and high energy. It will create this tone by having loud, fast-paced, funky dance music to get people wanting to dance. The shots will be quick, with strobe light type flashes throughout. Everyone will have smiles on their faces and look friendly and happy. I will use lots of different camera angles to make it look like people are jumping around having fun. 

My two potential issues are music and energy drink brand names. At first I was going to use a song that was number 1 on the charts last week, but I don’t want to have to get permission to use this song so I am going to try and find some copyright-free music on the net, or I have a friend who takes music and does sample tracks who may be able to supply me with what I need. I will also need to be careful when filming the energy drink can, not to show any signs of a drink already on the market. 

	The student produces a design and plan for a crafted media product using at least five conventions taken from a specified range of appropriate media conventions. The design and plan complete a precise concept, a detailed treatment, and detailed pre-production activities. This includes:

· meeting the requirements of the brief (for example, audience, length format, practicalities, copyright considerations)

· using five of a specified range of media conventions (teacher-provided list)

· identifying and considering the impact of practicalities that will affect the process and/or completion of the product (for example, locations, transport, weather, equipment, costs, casting/crew, time restrictions) and outlining strategies to overcome potential obstacles
· utilising appropriate templates to complete the design and plan (for example, teacher-provided storyboard frames, script template) 

· demonstrating evidence of effective crafting of developed ideas through reflection and reworking throughout the planning process. The final design and plan should enable the final product to appeal to its target audience and achieve its intended outcomes.

For Example (extract only):

Nightclubs are fast paced, high-energy places. One editing feature that I will use to highlight this is pace. The pace will be really quick. It will cut quickly from one dance scene to the next and then back to a short shot of them drinking the energy drink. This fast pace will match the high-energy atmosphere of the nightclub. It will appeal to my audience because it is supposed to look they are in the nightclub with these people, and young people like clubbing. They will like the pace because it will show them the fast paced, action packed, fun of a nightclub. Because the audience will like the pace, they will like the energy drink because the fast pace will reflect the high energy they will have after drinking the drink. 

Having it look like it is set over the whole night shows that only the hard core can last the distance. I think the nightclub will appeal to my audience because teenagers want to go to nightclubs and they are fun places to be for young people.

My two potential issues are music and energy drink brand names. At first I was going to use a song that was number 1 on the charts last week, but I don’t want to have to get permission to use this song so I have sourced some copyright-free music on the net. I also have a friend who takes music and does sample tracks, has offered to write and record some music for me. 

To avoid showing any signs of a drink already on the market, I will make new labels and stick them on cans. 



Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard. 
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